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JOE MARX AND BRENT BAILEY WIN TOP
HONORS IN 2ND MINOX PHOTO CONTEST

Don O. Thayer, President of
inox Processing Laboratories, has
fficially announced the first place
winners of the Second Minox Photo
Contest as Joe J. Marx, Loveland,
Ohio, and Brent P. Bailey, Abilene,
Texas, in the Pleasure and Business
Divisions respectively.

This year’s ultraminiature photog-
raphy competition drew an over-
whelming number of entries, with
9623 Minox photographs submitted
by Minox’ers from coast to coast.
The three contest judges — Joseph
D. Cooper, author of “Ultra-Minia-
ture Photography” and columnist
for Modern Photography Magazine,
David B. Eisendrath, Jr., Technical
Editor of Photo Methods for Indus-
try Magazine, and Bob Schwalberg,
Technical Editor of Popular Photog-
raphy Magazine—were greatly im-

ressed with the photographs sub-
iﬂtted‘ Here are the twenty award
winning Minox’ers who were
chosen by the judges.

PLEASURE DIVISION

1st GRANDFATHER’S DAY
Joe J. Marx, Loveland, Ohio

2nd NEW YORK AT NIGHT
Jack Gomberg, Brooklyn,
N.Y.

3rd WEB
C. Torrey Adams, Newport,
Mich.

4th KITTEN IN A CHAIR

Sth

6th

7th

8th

9th

10th

1st

2nd

3rd

4th

Sth

Kenneth W. Keefe, Missoula,
Mont.

HARBOR SCENE

Norman J. Fitzgerald, Jr.,
Chicago, Ill.

LINES AND CURVES

Lou Bluestone, Detroit,
Mich.

MERCI, MADAME!

Joe J. Marx, Loveland, Ohio

FACADE OF BUILDING

J. Chandlee Ergood,
Philadelphia, Pa.

SNOW SCENE

Joseph S. Peacock, Park
Ridge, Ill.

LITTLE LADY

James A. Landis, San
Marino, Calif.

BUSINESS DIVISION

MONORAIL

Brent P. Bailey, Abilene,

Tex.

MEN AT WORK

Bruno C. Kosack, St. Clair

Shores, Mich.

GRAAFIAN FOLLICLE

Nathan Honen, Hempstead,
N. Y.

WELDED WIRE FABRIC

IN USE

Don Gehring, Arlington, Va. .

CONSTRUCTION

WORKERS

C. R. Mather, Jr.,
Jeffersonville, Ind.
(Continued on Page 2)
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CONTEST (Cont'd.)

6th WELDER
George R. Clark, Ft. Worth,
Tex.
7th CANNON WOUND
Dr. H. L. Chasserot, New
Rochelle, N. Y.
8th RIVER DOCK OF
CHEMICAL TERMINAL
Louis H. T. Dehmlow,
Wilmette, Il
9th GIRL IN GREEN
Agnes Halsey Jones,
Cooperstown, N. Y.
10th THE BELAFONTES AND
MacRAES
Bernard L. Gluckman,
New York, N. Y.

In addition, two entries which
were not selected for one of the
first ten prizes were considered so
outstanding that the judges
awarded them a special Honorable
Mention. The Honorable Mention
winners are:

ORATOR’S CORNER,

HYDE PARK
Lou Schor, Sherman Oaks, Calif.
BRONX CHEER
C. Larry Unland, St. Louis, Mo.

What makes an award-winning
photograph . . . and why did the
Minox prints selected win the
judges’ nod of approval? We feel
that a discussion of these winning
prints can be of great value to other
Minox owners, and this and subse-
quent Minox Memos will contain
photographic reproductions and
helpful information.

JOE MARX TAKES TWO
AWARDS ... TOPS COM-
PETITION FOR SECOND TIME
For the second consecutive year,
Joe J. Marx captured first prize in
the Pleasure Division . . . and this
year he even outdid himself by also
placing seventh in the face of ex-
tremely heavy competition. One of
the world’s most ardent Minox'ers,
Mr. Marx is a regular contributor

to the Minox Memo. In his “Marx’s
Minoxology” column, he has often
advised other Minox enthusiasts to
learn to recognize prize picture ma-
terial when it presents itself. Mr.
Marx himself has an educated eye
indeed . . . is a great advocate of
human interest shots. His first place
photograph is an outstanding exam-
ple of his theory in practice—cap-
turing a warm, sensitive and mem-
orable moment.

Mr. Marx’s seventh place entry
also exemplifies his practice of
creating unforgettable pictures
wherever and whenever the situa
tion arises. “Merci, Madame!” was
shot on his recent European vaca-
tion, while strolling down an ob-
scure street in search of picture ma-
terial. The relaxed, completely un-
posed attitude of the Frenchwoman
and the interesting composition
around her expresses with an elo-
quence beyond words the value of
seizing every opportunity as it pre-
sents itself. As Mr. Marx has often
stated, only the Minox enables you
to do this . . . to capture out-of-the-
ordinary shots anytime, anywhere.

BRENT BAILEY MINOXES
FROM MEXICO TO ALASKA

To Brent P. Bailey, District
Manager for a construction equip-
ment manufacturer, the Minox is a
constantly-used tool of the trade . .7
enabling him to develop a tech-
nique that captured first prize in
the Business Division. In covering
his territory, an important facet of
Mr. Bailey’s occupation is to take
all advertising and publicity photo-
graphs for his firm. How well the
Minox fills his requirements is best
described by quoting Mr. Bailey di-
rectly: “In the past year and a half,
my Minox has been from Mexico to
Alaska and from the East Coast to
the West Coast. I have had a num-
ber of Minox photographs published
without the publishers even know-
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ing that they were done with an
ultra-miniature camera . . . I have
successfully recorded the Carlsbad
Caverns from one end to the other;
have taken portraits of miners 800
feet underground with only the
light from the mining lamps on
their hats. I have done human in-
terest stories at International air-
ports at 2 A.M. with dimly lit in-
teriors to tell the true story of the
man on the road, and have done
aerial and industrial photography
with the Minox. I carry a clamp-on
tripod at all times in my briefcase
to record documents and have used
the Minox from well below zero to
the heat and humidity of the
Tropics.

My Minox camera has taken a
terrific beating under all conditions
and yet I am sure that if I pull it

First Prize in the Pleasure
Division, ‘Grandfather’s
Day” by Joe J. Marx,
Loveland, Ohio.

out of my pocket right now, it will
capture that once-in-a-lifetime
photo that could not be gotten with
any other camera.”

MAGNIFICENT COLOR WINS
AWARD FOR JACK GOMBERG

Commercial artist Jack Gomberg
originally purchased his Minox
solely to record material for future
paintings, but after experimenting
with Minox color photography, he
has become an avid amateur
photographer, using his Minox ex-
clusively as a color camera. Mr.
Gomberg believes that it’s the
photographer’s point of view that
makes the picture outstanding, and
that Minox color photos can be as
magnificent as photographs taken
with larger cameras. He writes that

(Continued on Page 4)



the minox memo/ SUMMER, 1959

page 4

CONTEST (Cont'd.)

“the factor of personal judgment
makes the difference—not the size
of the camera.” From the samples
of Mr. Gomberg’s color photog-
raphy submitted, the judges cer-
tainly agreed. Your editor only
wishes that we could reproduce Mr.
Gomberg’s inspiring “New York at
Night” in its full beauty. Other
Minox color photographers will
gain a valued insight into Minox
color photography through Mr.
Gomberg’s article on page 13 of this
Minox Memo.

SPUR-OF-THE-MOMENT
SHOT PAYS OFF FOR
GEORGE CLARK

As Air Safety Investigator for the
Civil Aeronautics Board, George R.
Clark must constantly obtain photo-
graphs of all conditions or practices
potentially hazardous to aviation
safety—and they must usually be

secured under adverse conditions.
Naturally, most of his shots are
spur-of-the-moment type, with little
opportunity to plan for lighting or
camera angles. They must be taken
rapidly, with a minimum of prep-
aration and using available light,
which is often none too good, as in
the case of his prize-winning “Weld-
er.” However, Mr. Clark states that
he has taken many useful shots
with his Minox that would have
been unobtainable with any other
camera. His Minox photos have
been used as evidence in technical
reports and accepted as documen-
tary evidence for exhibits in the of-
ficial records of the Civil Aeronau-
tics Board. Mr. Clark uses three
guides for clear, precise Minox
photography: the best results are
obtained with lower speed films; al-
ways steady the Minox for shots at
slow shutter speeds; and focus is
critical on extreme close-ups.

First Prize in the Business Division, “Monorail’” by Brent P. Bailey, Abilene, Texas.
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Second Prize in the Pleasure Division, New
York ot Night” by Jack Gomberg.

AD MAN NORMAN
FITZGERALD SHOOTS
FOR FUN ... AND WINS
Norman J. Fitzgerald, Jr. became
interested in the Minox about ten
years ago, when a friend of his
proudly displayed his new ultra-
miniature camera and made Mr.
Fitzgerald vow that someday he too
would own a Minox. Shortly after
the Minox B was introduced last
year, he purchased one . . . and

Sixth Prize in the Busi-
ness Division, ““Welder”
by George R. Clark, Fort
Worth, Texos.

Seventh Prize in the Pleasure Division, "Merci,
Madaome!” by Joe J. Marx, Lovelond, Ohio.

during his first year as a Minox’er
he took his prize-winning “Harbor
Scene.” This young advertising pro-
duction manager professes no ex-
ceptional ability as far as picture-
taking is concerned, but his excel-
lent Minox print shows an unusual-
ly good natural feeling for composi-
tion and superior choice of subject
matter that makes an interesting
picture.
(Continued on Page 6)
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JOSEPH PEACOCK REPEATS
LAST YEAR’S FEAT

Another second-time Minox
Photo Contest winner is Joseph S.
Peacock, magazine publishing ex-
ecutive, who is a relatively recent
Minox booster. His winning photo-
graph in the First Minox Photo
Contest was taken with the first
cartridge of Minox film he ever
shot . . . and he now repeats his feat
with another prize-winning shot in
his second year as a Minox’er. Mr.
Peacock’s “Snow Scene” was taken
during his recent European vaca-

Ninth Prize in the Pleasure Division,
“Snow Scene” by Joseph S. Pea-
cock, Park Ridge, lllinois.

Fifth Prize in the Pleasure Division,
“Harbor Scene’’ by Norman J. Fitz-
gerald, Jr., Chicago, Illinois.

tion, shot high in the Alps at the
top of the Jungfrau in Switzerland

Mr. Don Thayer and the editors
wish to express sincere apprecia-
tion to all of you who helped make
the Second Minox Photo Contest an
overwhelming success . . . even be-
yond our high expectations. We
hope that this article and the others
to follow will be helpful to you
who wish to become better Minox
photographers, and will stimulate
your thinking and aid your tech-
nique in the world of ultra-minia-
ture Minox photography.
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“SMALL MINOX —BIG
PICTURES” IS
HELPFUL NEW BOOK

Minox’ers everywhere will wel-
wome a valuable new book entitled
“Small Minox—Big Pictures,”
written by Rolf Kasemeier, an ex-
ecutive at the Minox factory in
West Germany. In clear, easy-to-
understand language, Mr. Kase-
meier shares his vast knowledge,
experience and photographic tech-
niques in a book that requires no
advance knowledge on the part of
the reader . . . but rather is intended
to turn amateurs into semi-pro-
fessional Minox photographers.

Mr. Kasemeier’s book is not only
a complete one-volume guide to the
Minox III-S Camera, but it also
covers, for the first time, the com-
plete workings of the new Minox B
Camera with built-in exposure
meter.

Among the subjects covered are:
antrols, picture-taking, technical
wata, the lens, distance scale, depth
of field, light transmission, shutter
and exposure, viewfinder, filters,
loading and unloading the camera,
changing and cutting partly ex-
posed film, and care of the camera;
the Minox B—operation, exposure
setting, shooting at slow speeds,
filters, flash and flash exposure.
“Small Minox—Big Pictures” also
explains in detail film developing,
enlarging, slide projection and
usage of all Minox accessories.

The amateur Minox’er will gain
a new insight into the capabilities

of his camera. There are chapters
on what to photograph and how,
composition, background, shooting
fast-moving objects and color
photography. The complete, concise
text is fully illustrated with over 70
actual photographs with detailed
explanations . . . plus more than
one hundred pictures, tables and
diagrams explaining working and
use of the Minox and its accessories.
Priced at $2.95, “Small Minox —
Big Pictures” is available through
your authorized Minox dealer.

TWO NEW MINOX CLUBS

LOOKING FOR MEMBERS

With Minox Clubs on the move
and bigger than ever, two more
Minox’ers — both in New York
State — have requested that we
give them a helping hand in con-
tacting new members.

Miss F. V. Harten, 120 West
183rd Street, New York 53, New
York, would like to hear from other
Minox enthusiasts in the Queens-
Manhattan-Bronx area regarding
the formation of a Minox Club for
mutually helpful discussion and ex-
change of ideas. Minox’ers in this
area may contact Miss Harten at
the above address or by calling her
home, CY 8-2085.

Mr. Harry C. Copeland, 101 Lin-
coln Avenue, Syracuse 4, New
York, is also anxious to get together
with other Minox owners in the
Syracuse area. If you are interested
in joining this Syracuse Minox
Club, just drop a note to Mr. Cope-
land at the above address.

If you would like to start your
own Minox Club, send us your
name and we'll publish the notice
in the next issue of the Minox
Memo. And Minox Clubs, wherever
you are—be sure to let us in on
news of your meetings, the subjects
you discussed, and any other infor-
mation that would be of interest to
other Minox owners.
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THE THREE-LEGGED CHIPMUNK AND I

By O. E. Johnson

Editor’s Note: Mr. Johnson’s pic-
tures of this unusual little animal
aroused so much curiosity that we
asked him to tell us the story be-
hind the photos . . . with these de-
lightful results.

First you find a wild three-legged
chipmunk. This is rather hard to do
as there are not many around. (This
one has only the stub of his left
front leg.) Then for the next couple
of years you buy about 25 pounds
of peanuts, and over that period,
you keep throwing the peanuts less
and less distant from you . . . there-
by getting the chipmunk nearer
and nearer to you. The last several
months are spent trying to get the
chipmunk to run up your leg into
your lap. At last you are rewarded
and actually get him into your lap
for peanuts.

About this time you begin to
think about taking his picture, but
you find that although you have
several expensive cameras and

lenses, they don’t focus to approxi-
mately 18 inches, which is the dis-
tance from your eye to the chip-

munk in your lap .. . so what to
do? You think of the Minox which
you have read will focus down to
8 inches. You investigate and find
it is true. The more you have the
Minox in your hands, the more it
appeals to you. It is so compact it
would be easy to carry at all times.
So you buy one. You next shoot #
roll or two of black-and-white ASA
25 film to see if what they say about
it is true. You are really amazed at
what it will do. You find everything
they say about it, and more, is true
—you are delighted.

You are now low on peanuts so
you buy another 4 or 5 pounds, load
your new Minox with more ASA
25 film, locate your three-legged
chipmunk, sit down in a chair with
the Minox and the peanuts, start
making a noise like a chipmunk—
and here he comes up your leg.

It’s easy with a Minox.
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NEW MINOX MAILING
BAGS ALLOW YOU TO
SPECIFY PRINT FINISH

With the Minox growing in popu-
larity as a professional tool of the
trade as well as an ideal pleasure
camera, Minox Processing Labora-
tories has been receiving more and
more requests for prints with a mat
white finish or a glossy finish that
can be used for reproduction. As
you know, unless we received spe-
cific instruction to the contrary, for
the past three years we have been
returning your finished prints on
imported Leonar eggshell paper,
since most Minox’ers seem to pre-
fer the fine quality that this sepia-
toned paper affords. However, in
order to facilitate processing and
eliminate the necessity of your
writing out special processing in-
structions, a new Minox mailing
bag has been designed and is now
being distributed for our customers’
use.

The new mailing bags carry a
listing of the types of paper avail-
able for finished prints—either egg-
shell, glossy or mat white. You
need only check the desired finish
on the mailing bag. Incidentally, all
prints in one cartridge must be
printed on the same paper as it is
impossible to split the processing
procedure on a single strip of film.
The print price is the same for all
finishes.

PARDON OUR ERROR

In the last issue of the Minox
Memo, the price of the Reflex
Viewfinder for the Minox B was
incorrectly listed as $9.95. The
price of this accessory is actually
$14.95. We hope this has not
caused any inconvenience, and
apologize for this error.

WHAT'S ALL THIS
ABOUT PARALLAX?

If you've read your Minox Own-
er’'s Manual as carefully as you
should, you know that the Minox
Viewfinder corrects automatically
for parallax. Now that’s pretty ex-
citing stuff in any camera—but in
the tiny Minox it is downright fab-
ulous! But, you may ask, what IS
it?

It all started with the Greeks who
said “parallaxis” when they meant
“deviation.” Applied to photog-
raphy parallax is the difference be-
tween the view seen through the
finder and the view seen by the
camera lens. The usual camera
finder always looks straight ahead,
and because it is not in the same
place as the lens, it cannot see ex-
actly the same view as the lens; the
difference can be considerable, par-
ticularly when the subject is close
to the camera. (You've seen lots of
pictures—not taken with a Minox—
with missing heads or feet!)

The Minox corrects the difference
automatically . . . the Viewfinder
changes to the correct viewing an-
gle whenever the distance scale is
turned. It takes an intricate mech-
anism to do it, but think of the
wonderful advantage of the Minox
Viewfinder: it shows you exactly
what you’ll get on the film—even at
close distance!
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CONFERENCE LEADERS USE MINOX
FOR PERMANENT RECORDS

-

Laurence J. Taylor

If you covered approximately 30
states each year—and worked with
50,000 business executives in so do-
ing—how would you remember im-
portant names and faces when you
returned to the same company a
second and third time? Conference
leaders J. Donald Phillips, Pres-
ident of Hillsdale College in Hills-
dale, Michigan, and Laurence J.
Taylor, Vice-President in Charge of
Off-Campus Relationships, are con-
stantly faced with just such a prob-
lem . . . and their solution lies in
recording events with a Minox.

Both men travel extensively, set-
ting up conferences for trade asso-
ciations, chambers of commerce,
business, industrial, educational
and volunteer groups. They also
specialize in training executives of
major corporations in Human Rela-
tions, Communications, and Con-
ference Leadership. Because their
“students” participate in discus-
sions during training, both men un-
obtrusively record the faces they
want to remember with their Mi-
noxes . . . and, at the same time,
chronicle the entire conference in
pictures for their clients. They use
ASA 200 (Tri-X) exclusively in
their work as this film can be used
under all lighting conditions with-
out the need for sometimes distract-
ing flash equipment.




